


TARGETED EMAIL

Marketing Campaign

HOW IT WORKS

>> Choose the publish date (Tuesday
or Wednesday is suggested).

>> You provide html and images OR
we design an email for you from one
of five responsive templates. See
associate for template options.
NOTE: We cannot guarantee results
or troubleshoot coding issues on
client-provided html and images.

>> We create the email and send you a test
to make any changes before approving.
>> Your email is sent to our database of
enewsletter subscribers.*
>> Activity tracking is available upon request for
up to six months after the email blast is sent.
* All emails sent through our database are
required to have Meetings + Events contact
information in the footer.

MATERIALS SUBMISSION

Materials are due one week prior to the
publish date for email setup and proofing.
If materials are not submitted in time, we
cannot guarantee the publish date and may
need to reschedule. Send all materials to
custom.blasts@tigeroak.com.

RATES

For emails not included in a sponsorship
package, the cost for a regional email is $2,195
and the cost for a national email is $4,195.

For an additional fee, we are able extend

the distribution reach and create a specific,
customized email list for you. Let’s talk details
about the customers you desire the most.
Please see your associate publisher for rates.
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MANY ARE EXHAUSTED FROM VIDEO CH|
AND NEED THE CONNECTION OF GETTIN
DONE TOGETHER, IN PERSON.

Tha Broadmoor in Colorado Springs is observing this trend first-H
Increasing number of small corporate groups and associations dran
because of its 5,000 acres and ample space to spread out, both in

“The 40 person and the smaller group has become our new Romma
Dembreski, The Broadmoor's director of sales.

Smail groups are getting togethed
distancing) at the property, with
cancel the majority of planned aty
keeping a select group of executi
circie” reservations to accommad
smaller scale, bringing in other te
digitally as needed.

The: Broadmonr has a dversity of
olferings from boardrooms to graj

gvien wilderness properties (incu
alley Ranch, The Fly Fishing Can
Camyp which has private meeting
feet ehevation), The Gatsby-Esqud
a 12,000 square foot home comp
gardens and a library, while the
is an Adirondack style cabin locat)
hole of the historie East Golf Coul
“there's a space for everything” o
Broadmoor.

But with more than 90 meeting rooms of assorted shapes and szl
than 310,000 square feet), what was once specialized space to me
greups Is new more space to spread out. Some groups use The Bef
recently completed 125,000 square foot Exhibit Center as overflow
Individuals can be seated six feet apart, and breakout rooms can 2
smaller gatherings without crowding.

“Because we have so much square footage, we're able to spread o
everyone feel more and socially o

BOOK NOW
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ENEWSLETTER

Rates, Deadlines & Specs

RATES & SIZES

LEADERBOARD LEADERBOARD AD
= $350 for one time, $600 for two
meetings + events 728 x 90 pixels
media

MEDIUM RECTANGLE

! E $250 for one time, $400 for two
PLANNING .
' - 300 x 250 pixels
» lime!s:‘l:hn.:N’ew
m o FEATURED VENDOR LISTING

$200 for one time, $300 for two
300 x 200 pixels photo, up to 50 words & URL

SPONSORED CONTENT
$600 for one time, $1,000 for two

Give an extra boost to your sponsored content. Must have an
MEDIUM

RECTANGLE online sponsored content article hosted on our website.
SCHEDULE
PUBLISHED MONTHLY
el * | MEDIUM Newsletters are published Thursdays.
“":::'w’_:‘"‘::“' RECTANGLE Contact your associate publisher for Mountain Meetings deadlines.
[ oo | MONTH ADS DUE MONTH ADS DUE
— JANUARY 2022  1/7/22 JULY 2022 7/8/22
4 FEBRUARY 2022 2/4/22 AUGUST 2022 8/5/22
““‘""""":"‘”“‘““' MARCH 2022 3/4/22 SEPTEMBER 2022 9/2/22
SPONSORED CONTENT s ateire. APRIL 2022 4/1/22 OCTOBER 2022 9/30/22
) MAY 2022 4/29/22 NOVEMBER 2022 10/28/22
e JUNE 2022 6/3/22 DECEMBER 2022  12/2/22
i High Spints With Rachel De Marte.
5
o [ PR DISTRIBUTION
iyl NATIONAL: 48,300
°E California Meetings + Events: 4,800  Mountain Meetings: 27,700
Colorado Meetings + Events: 6,400 Northeast Meetings + Events: 8,800
connect with us! 00006 Michigan Meetings + Events: 7,100 Northwest Meetings + Events: 3,700
Minnesota Meetings + Events: 4,300 Texas Meetings + Events: 9,400
VENDORLMNG | VENDORLISTNG FILE REQUIREMENTS
Static .JPG or animated .GIF. RGB color, 72 DPI, maximum file size 50k

TO HAVE AN ENEWSLETTER AD DESIGNED
T ~m T Add $100 to the rate (no charge for Featured Vendor Listings)

MATERIALS SUBMISSION

Ads and featured vendor materials are due one week prior
to the publish date. Email to meetingswebads@tigeroak.com.
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DIGITAL

Solutions

Terminology, local preferences and buying habits
vary from city to city. By optimizing audiences to
local needs and delivering customized creatives
for different locations, we can deliver improved
performance compared to platforms that use pre-
packaged segments and target nationally. We
can customize audiences to local needs, provide
superior performance on high volumes of localized
campaigns, and deliver efficiently to drive higher
ROI. In addition, our completely transparent and
highly granular analytics system provides deeper
insights which enable brands to continually
improve and evolve their marketing efforts.

Digital Marketing Fun Facts:
>>86% of shoppers engage in ROBO (Research
Online, Buy Offline).

>> ONE IN FIVE users who are exposed to display
advertising conducts related searches for the
advertised brands.

>> ONE IN THREE users exposed to display advertising
visits the brand’s site.

>>98% of first-time welbsite visitors will not take action.

>> 76% of people who search on their smartphones
for something nearby visit a business within a day;
28% of those searches result in a purchase.
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GEO-OPTIMIZED TARGETING
Target users in specific locations such as region, zip code, city,
county, state, country; marketing to those in your service area.

SITE RETARGETING

Target users who have already visited your site while they are
visiting other sites across the web; marketing to those who are
familiar with you.

KEYWORD SEARCH & CONTEXTUAL TARGETING
Target users who search for or read about the keywords
related to your business; marketing to those who are
interested in what you have to offer.

CATEGORY CONTEXTUAL TARGETING

Target users who visit sites that are categorically relevant to
the product or service you provide; marketing on sites where
your prospects are likely to be.

GEO-FENCING

Think “commercial.” Target users who visit a particular
location (often a business, park, stadium, hall, or other non-
residential place); marketing to those who visit your business,
competitors, or other relevant locations.

ADDRESSABLE GEO-FENCING

Think “residential” or “work.” Target users who live or work at a
particular address; marketing to Meetings + Events subscribers
or your client database(s) (up to 1,000,000 addresses).

EVENT TARGETING

Target users who attend a particular event; marketing to
attendees of events relevant to your business location or
offerings.

RATES

PROGRAMMATIC DISPLAY*

Basic Blend includes Content + GeoTargeting, $10.50 CPM
Competitive Blend adds Behavioral + Demographic + Site
Retargeting, $12.25 CPM

Dominant Blend adds Search Retargeting, $14 CPM
Native, $21 CPM

GEOFENCING*

Location Targeting, $24.50 CPM
Location + Address Targeting, $28 CPM
Microproximity Targeting, $21 CPM

*Three month minimum term with 40,000 monthly
minimum impressions required.
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STREAMING

Video and radio advertising solutions can help
brands tell a story to the desired target audiences
in real time, at any time, anywhere in the world.

OVER THE TOP TV (OTT)

Your commercial can be delivered across all devices, including
the biggest screen in the household through an Internet-
connected device. OTT is the combination of Connected TV
(CTV) and Full Episode Player (FEP) streaming or on-demand
inventory.

PROGRAMMATIC PRE-ROLL

Run a 15- or 30-second video ad within online video content.
Pre-roll video increases brand recall and has a positive impact
on all devices. This is the most scalable way of targeting

an exact audience online, levaraging the power of display
targeting tactics.

YOUTUBE

Drive excitement with the power of sight, sound and motion
to capture your audience’s attention. Only pay for videos that
aren’t skipped, meaning you reach an engaged and interested
audience. YouTube ads leverage the power of display
targeting tactics, but may also be keyword targeted.

STREAMING AUDIO

Serve audio ads to relevant geographies, time slots,

and audiences, or target specific genres, playlists, and
demographic traits. May also include a companion banner ad.

Video Marketing Fun Facts:
>> 5% of total time spent online is on YouTube.

>>52% of viewers have taken action after watching
video online.

>> 41% of individuals reached through Connected TV
were unigue and not reached by ads on linear TV.

>> 35% of YouTube viewers have purchased
something they saw advertised on YouTube.

>>YouTube is the second largest search engine in
the world after Google.
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Video & Radio

e g Tt
R ot R o
Jracinesapery

RATES

VIDEO*

OTT, $105-63 CPM depending on screen size.

Add Behavioral + Demographic targeting, $17.50 CPM
Pre-Roll, $45.50-38.50 CPM depending on targeting type
YouTube, $1.40-0.70 CPV depending on tier level
YouTube Bumper, $35 CPM

STREAMING AUDIO*
Streaming Radio, $108.50 CPM

*Three month minimum term required.
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SEARCH ENGINE

Marketing & Optimization

Organic search is perfect for any business that is
looking to compete for online visibility in search
engine results to drive new website traffic and
conversions. Organic search results are still

the cornerstone of maximizing your referral
traffic from search engines. Over two-thirds of
search related clicks come from Search Engine
Optimization (SEO).

ORGANIC SEO

Content creation such as webpage expansions or blogs to
improve keyword visibility. Helps your WEBSITE be found on
page one of optimized keyword searches on search engines.
We optimize KEYWORDS.

LOCAL SEO
Helps your LOCATION be found on Google Maps and mobile
searches. We optimize CATEGORIES on Google My Business.

PAID SEARCH (SEM)

Our team follows all of Google’s best practices. Our custom
approach separates our team from the rest of the providers in
the market ensuring your solution is custom to your needs.
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RATES
SEM*
Paid Search on Google and/or Bing, PPC

*Three month minimum term with $500 monthly
minimum ad spend required.

SEO**

LocalOne includes map optimization on a per location
basis, $350 monthly

Local Standard includes map optimization + SEO page
audit, schema development, GMB website creation (as
needed), and SEO backlinks, $875 monthly

Local Pro includes map optimization + Local Standard
activities + schema implementation, 2 GMB posts per
month, up to 10 review responses per month, and service/
menu buildouts, $1,575 monthly

Organic Standard includes on-site recommendations,
content and off-site SEO work, $3,150 monthly. Must
have single location brick and mortar, small geographic
audience, low competition industries

Organic Professional includes management resources of
detailed SEO support on-site and off-site, $4,375 monthly.
May be multi-location (<10), service area business with
mid-sized geographic market, in mid-level competition
industries, sites with custom CMS or HTML, and can
accommodate larger content needs on local level.
Organic Enterprise includes enterprise-level SEO

support both on-site and off-site, $8,225 monthly. May

be e-commerce site, multi-location (10+), serving top
geographic markets, high competition/viral industries, and
can accommodate larger content needs on a regional level.

**Six month minimum term required.

SEO Marketing Fun Facts:
>> More than 40% of revenue is captured
by organic search traffic.

>> 91.5% is the average traffic share by
sites on the first page of Google SERPs.

>>60% of Google searches are done via
mobile devices.

>> 46% of all searches are seeking local
information.
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CALIFORNIA MEETINGS + EVENTS
ca.meetingsmags.com

Bob Haddad

Associate Publisher — National Sales
303.617.0548
bob.haddad@tigeroak.com

COLORADO MEETINGS + EVENTS
co.meetingsmags.com

Bob Haddad

Associate Publisher — National Sales
303.617.0548
bob.haddad@tigeroak.com

ILLINOIS MEETINGS + EVENTS
il.meetingsmags.com

Bob Haddad

Associate Publisher — National Sales
303.617.0548
bob.haddad@tigeroak.com

MICHIGAN MEETINGS + EVENTS
mi.meetingsmags.com

Laurie Burger

Associate Publisher — National Sales
586.416.4195
laurie.burger@tigeroak.com

MINNESOTA MEETINGS + EVENTS
mn.meetingsmags.com

Louise Andraski

Group Publisher — National Sales
608.873.8734
louise.andraski@tigeroak.com
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ONTACT

“megtings

A panc
£ MAKEOVER

Information

NORTHEAST MEETINGS + EVENTS
ne.meetingsmags.com

Laurie Burger

Associate Publisher — National Sales
586.416.4195
laurie.burger@tigeroak.com

NORTHWEST MEETINGS + EVENTS
nw.meetingsmags.com

Lisa Lee

Associate Publisher — National Sales
206.919.1649

lisa.lee@tigeroak.com

TEXAS MEETINGS + EVENTS
tx.meetingsmags.com

Ryan Miller

Associate Publisher — National Sales
469.264.7657
ryan.miller@tigeroak.com

MOUNTAIN MEETINGS
mtn.meetingsmags.com

Bob Haddad

Associate Publisher — National Sales
303.617.0548
bob.haddad@tigeroak.com

VICE PRESIDENT OF
BUSINESS DEVELOPMENT

Susan Isay
612.548.3884
susan.isay@tigeroak.com
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